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Creative Design: The fi lm opens with Dominique
Gonçalves, a Mozambican elephant ecologist, 
showing young girls photos of the elephants she 
studies and talking about the importance of ed-
ucation. They are spellbound by her journey and 
words of encouragement, which sets the tone for 
the fi lm. Gonçalves takes viewers on a journey of 
hope as she shares stories of human/elephant co-
existence at schools, community clubs, and health 
clinics. The fi lmmakers’ focused on authenticity, 
intimacy, and voice. “We wanted the fi lm to feel 
as ‘unmediated’ as possible. We strived to cre-
ate a direct emotional connection between these 
characters and the audience. This is their story 
told in their voice.” 

Collaborative Model: An editorial committee
of Mozambicans, comprised mainly of women, 
helped to ensure authentic representation of the 
issues, voices and perspectives. The fi lmmakers 
collaborated with the community throughout the 
fi lmmaking process, and provided GoPro cameras 
to those on the frontline of the human-elephant 
confl ict to fi lm their own stories. HHMI/Tangled 
Bank Studios provided production funding and 
impact expertise. USAID contributed funding and 
was a liaison to the Elephant Ecology Project and 
broader decision-making audiences. 

CEF's Impact Media Report: by Maggie Stogner, Nicole Wackerly and Carlos Macher

Synopsis & Goals: Gorongosa National Park in Mozambique has become one of Africa’s most cele-
brated wildlife restoration stories. The fi lm tells the human development story of the 200,000 
people who live near the park, in particular girls and women. “This is a new vision for conservation 
in the 21st Century, where people and animals must coexist—to the benefi t of them all.”  

Outreach Strategies: The fi lm promotes civic
engagement on a local and continental scale, 
through policymaking, conservation funding 
and development. The target audience is both 
local communities and all those interested in 
conservation and human development projects 
in Africa. Three major Mozambican television 
networks provided free-to-air local distribution. 
HHMI Tangled Bank Studios is funding a mobile 
cinema tour with educational and community di-
alogue toolkits. According to the fi lm team, the 
goal is to “increase positive levels of awareness, 
interest, desire and action towards Gorongosa 
National Park among local people.” 
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